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Nebraska College of Technical Agriculture and the University of 
Nebraska at Kearney are partnering to offer 2+2 Program Pathways.

www.unk.edu/transfer/guided-pathways.php

2+2 PATHWAYS
AGRIBUSINESS/BUSINESS

ASSOCIATE DEGREE
Start by earning one of the following associate degrees from NCTA:

	 › AAS degree – Agribusiness Management Systems
	 › AS degree – Agribusiness Management Systems

BACHELOR DEGREE
Then seamlessly transition to UNK and earn your Bachelor of Science degree in 
Business Administration with an emphasis in one of the following:

	 › Accounting
	 › Finance
	 › Management
	 › Marketing
	 › Supply Chain Management

Or with a Marketing/Management minor.

FLEXIBILITY TO MATCH YOUR LIFESTYLE
Most programs are offered fully online, which is ideal for busy, working students. You’ll 
also be connected with internship and career opportunities nationwide while enjoying 
approachable and engaged teachers, regional partners and industry leaders.

LEARN MORE AND APPLY
View specific semester-by-semester coursework at NCTA and UNK
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